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\/’ Bring facts into the
customer conversation.
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<A CUSTOMER
REVIEW SHOULD =
NOT RELY ON

O/é' Prepare the evidence

before the meeting.
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FEEDBACK

what do
they sag
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what has
changed?
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what could
reduce value?
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TURN EVIDENCE
INTO QUESTIONS

Where s 2 ‘j;

Progress
CUSTOMER REVIEWS Incomplete? /
CUSTOMER RATING FEEDBACK THEME . ﬂ .

KhAAL |t ? | ol

service! QUALITY
Good overall,
TR KWL | but trackin Cg
was delayed. SHIPPING
Product is ok, Ll
* KTy | expected more O | |
for the price. VALVE ! |
Love it! Will |

* % * % % definitely buy
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) REVIEW THE CUSTOMER ,

- WITH EVIDENCE —~
NOT IMPRESSIONS.

@ Bring evidence into
your next customer review.
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